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ABSTRACT
This study aimed to identify the role of post-sale services in influencing the
purchase decision and to examine the relationship between post-sale services as an
independent variable and the purchase decision as a dependent variable among
solar panel customers in Hama Governorate.
The study yielded several key findings, demonstrating a significant and influential
role in several post-sale services on the purchase decisions of alternative energy
company customers in Hama city.
Based on hypothesis testing, it was found that warranty services, maintenance
services, spare parts provision services, and call center services all have a positive
and noticeable effect on the purchase decision.
In light of these results, the researchers provided a set of recommendations aimed
at leveraging the role of post-sale services in the purchase decision.
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22 Jual SPSS zealipll aladivl clibad) Jalas e 2l e opfialall slae) e 1yl
dad o) WS Y] @lﬂ\ il X2 Jtieal uaiadl o dDal) LloyY) daya ol o —

Lol dusydl) Ladgydl) ylani! ol ilii +(5) Jgsad

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .673a 0.453 0.451 3.44153
a. Predictors: (Constant), x2
ANOVAa
Model Ss(lll&zrgg Df Mean Square F Sig.
Regression | 2920.95 1 2920.945 246.62 .000b
1 Residual 3529.55 298 11.844
Total 6450.49 299
a. Dependent Variable: y1
b. Predictors: (Constant), x2
Coefficientsa
Model Unstandardized Coefficients %tf)l;(flgrc (11e1121:1 T Sig.
B Std. Error Beta
. (Constant) 9.737 1.206 8.071 0
x2 1.145 0.073 0.673 15.704 0
a. Dependent Variable: y1

22 Jaal SPSS zelin alwiuly bl diss e 3l ofalld) dlae) e 2 jaadl
el Al Aol Lpaydl) HLERY 7 3gaill A diea S Anova Gl i s (pe gy
dad J5 LS ¢ (0.05) disiadl (g Yo digine a5 (246.616)0)5 disund) (F) dadl
il b Alalad) churil e (%45.3) cus (Se 4 e ¢ (0.453) AL unl) Jales
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elgad 352 25 Loy ol dmbe ot Jeed) iidl) & sl ) o (Shadl bl el
Jsad) e i LS ¢(0.673) Lkl 13g) Ly Joloa 2 iy Cam el 8 3055 o) (g
dite b Abad) di A58 oSlaal Jhal LAl e dibuall cilent (gyina o0 gy 4l i)
oy Ll il (0.05) Lisied) (ggien dic digina A5 5ig(0.000) ded iy i colen
AL dadasdl) g paad) A d

(A das Y Ayl

& Al A A58 Olead Jhal LAl o jLall ald pig Glesd (giee )50 s Y
sl LS Al dpe i) dacaydll Jlani¥lg BLay¥) (bt Ao colS g coles Aite

LY Luesdl) Ludpillblud)y) Julasi geilii :(6) Jgaad)

Correlations
x3 yl
Pearson Correlation 1 6617
x3 Sig. (2-tailed) 0
N 300 300
Pearson Correlation 661" 1
yl Sig. (2-tailed) 0
N 300 300
**_ Correlation is significant at the 0.01 level (2-tailed).

22 Jaal SPSS zalin aladial bl dulas e 3l ¢ialll dae) a1 jradl)
dad ) LS YT bl jusially X3 i) il G 30N BlayY) days dibsd (g pealy

LY dusdl) dusdapdl] hin] Julad eilii 2(7) Jg2ad

Model Summary
Model R R Square A‘éjgzzeri R Std. Error of the Estimate
1 .661* 0.436 0.434 3.49316
a. Predictors: (Constant), x3
ANOVA®
Model Ss(zlgrzz df Mean Square F Sig.
Regression 2814.24 1 2814.243 230.63 | .000°
1 Residual 3636.25 298 12.202
Total 6450.49 299
a. Dependent Variable: y1
b. Predictors: (Constant), x3
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Coefficients?®
Model Unstandardized Coefficients Sctir;?ggi;fg T Sig.
B Std. Error Beta
1 (Constant) 9.898 1.236 8.006 0
x3 1.092 0.072 0.661 15.187

a. Dependent Variable: y1

22 Jaual SPSS galiy alasiuly cbilall Jalss e 2l ¢ fialdl lae) (ha 2 jreaal
bl Z0EN Gpe ydl) da @l HLERY 7 3gaill Andla cild Anova Gl diss s (e gy
dad J5 LS ¢ (0.05) Lisiedl (sie dic Digina a5 (230.63)Allls Lisndl (F) Aol
oid) & Alalall chysall e (%43.6) o oSa 4l @l ¢ (0.436) AL uail Jalas
elgad 3gm 25 Loy ol dmle lost) Jedl il & sl ) ¢ (Shall hal)ab
Jsnd) e ¢t WS ¢(0.661) el 13g) Ly Jalae A cialy G o) 8 355 o1 (g3
bl a8 ASs eDlaal Shall JHil o bl ald pdss s (grine 590 g 4s) sl
Sl (0.05) Lisinall (giun de digina a9 5ig(0.000) Lad iy i colen A B

Al Bl iy pal) dodajh b Lih

rdadyl) dasydl) daaydl

dine b ALl B3 A5 oDlead Shal) LA e JLatV) 3$5e lent] (giea 50 s Y
b LS Al Lo il Lpcaydll H)ni¥1y L1 s das culS g ool

Al dus ) oyl By Y fula il £(8) g

Correlations
x4 yl
Pearson Correlation 1 .698**
x4 Sig. (2-tailed) 0
N 300 300
Pearson Correlation .698** 1
yl Sig. (2-tailed) 0
N 300 300
**_ Correlation is significant at the 0.01 level (2-tailed).

22 Jaal SPSS galin aladial bl dulas e 3l ¢ialll dae) et jradl)
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dad o LSV i) iy X4dseal juidl g 2D Blay¥) sy dibd (e geaaly
Gl G 8 Lol dapd sy e Ju 135 ¢(0.698) (& LY dales

Al us ) ) i) Jola ills +9) sand

Model Summary

Mo R R Square Adjusted R Std. Error of the Estimate
del Square
1 .698a 0.487 0.486 3.33123
a. Predictors: (Constant), x4
ANOVAa
Model Sum of df Mean Square F Sig
Squares
Regre 3143.56 1 3143.556 283.28 .000b
ssion
I | Resid 3306.94 298 11.097
ual
Total 6450.49 299

a. Dependent Variable: y1
b. Predictors: (Constant), x4

Coefficientsa
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
(Const 8.874 1.177 7.537 0
1 ant)
x4 1.182 0.07 0.698 16.831 0

a. Dependent Variable: y1

22 Jaual SPSS galiy alasiuly cblall dalss e 2l ¢ fialdl lae) (ha 2 jreaal

I daahll dae jall ducaydl) HLEY #3gaill dadla i Anova (bl dabsd Jem (e el
dad J5 LS ¢ (0.05) disindl (g Yo digine a5 (283.277)aalls disund) (F) dadl
oia) & Alalall chysall e (%48.7) s oSa 4l gl ¢ (0.487) A uanil Jalas
elgad 3gm 25 Loy ol dmle losd) Sl i) 3 il ) ¢ ((Shad el
Jsnd) e ¢t WS ¢(0.661) el 13g) Ly Jalae Al cialy Cam o) 8 255 o1 (g3
bl aal) A8 oSlaal bl LA e Jlat¥) 35e el (gyina 0 s 45) il
Sallig (0.05) disinall (giun de digina a9 5ig(0.000) ad by i colen A
ALl Bl iy paad) ddajh b i L

tdndyl) daa il

e G dbal) Bl GlSE Sleal JhaD) LA e aall ale clextd (ggien j50 g Y
toh LS dala) duejdl) dacajdll j)aniV 1y Laliy¥) (bt das culS M Lolen
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Legil) Ladgydll BLGYI fulad geilii (10) Sl

Correlations
x1 yl
Pearson Correlation 1 748%*
x1 Sig. (2-tailed) 0
N 300 300
Pearson Correlation 748%* 1
yl Sig. (2-tailed) 0
N 300 300

**_Correlation is significant at the 0.01 level (2-tailed).

22 jJaal SPSS zali p aladivl cbibad) dalas e 2l e cpfialal) dlae) (a1 jradl)
dad o) LS YT lddl uaially XS Sl oxiall o 48D Blay¥) days il (e ey
i) o &8 bl da )y agng e Ju 1385 ¢(0.748) (& Ll Jalas

Ld ) Ludapdl) ylani) Julas @eilii +(11) Jgaad

Model Summary

Model R R Square Adjusted R Std. Error of the Estimate
Square
1 748 0.56 0.559 3.08571
a. Predictors: (Constant), x1
ANOVA?
Sum of -
Model Df Mean Square F Sig.
Squares
Regression 3613.06 1 3613.058 379.46 .000°
! Residual 2837.44 298 9.522
Total 6450.49 299
a. Dependent Variable: y1
b. Predictors: (Constant), x1
Coefficients®
Unstandardized Standardized
Model Coefficients Coefficients T Sig.
B Std. Error Beta
| (Constant) 4.751 1.228 3.868 0
x1 0.445 0.023 0.748 19.48 0

a. Dependent Variable: y1

22 Jaal SPSS galiy plasinly culilad) Julas e 2ly e pfiall) dlae) (pa 2 jreadl)
Lol Ialiice) Ayl Al HLRY o 3gaill Andla il Anova cplall b3 Jpan (e pealy
dalae da J5 LS« (005.) Liginad) (ggian die digina a5 (379.459) dalldly 4 gusall(F)
Dbl undl & dlalall @yl (e (%56.0) s (Sar 4l (51 ¢ (0.560) Aalldl yaml
A el dasal s a0 ey () sule o) Jiadl juiial 3 clardll ) ¢ (Shal
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Gl Jsmdl e (o5 LS (0.748) el 3¢ by Jolrs Lo ity Gim () 8 B3
e 6 Al aalhl) A8 el bl hill o sl sule Lokl (grine o0 3 4l
pabyi lh il (0.05) Asindl (s de Lisina a5 5ig(0.000) dad Clis Cum colen

ALl Bl iy paad) G

gy .15

) bl Y gl dea s Eand) clacajd jlas) mily sl dahdll P e

DAl e laall e (grina 590 a5y (a1 dsY) dueoil Ayl L) e sl-]
sles Aisde g ALl 28 A8 oSlaal DAl

DDA e Lhuall Glex] (gine 90 3sns a8 AN el )l laa) e Bly2
oles e b Al 2L 33 sSlaad DAl

o Jball adad pdg Glexid (gyina o3 s (a ARG duedl) Dl L) e 23
ol Zine 8 Abadl Z8ULD A4 Sl LA LA

o Juat) 35 clexd (goiea od dsmy O tAnbl daepdl dacajdl L) e 2l
ole Aine 8 Abad) A3 254 Sl L) )
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i) gy cdbad) 2] Laliy ol 8l ¢ U 8 Aldal) SISl Gginll) sy
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