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ABSTRACT

This study aimed to identify the role of green marketing mix in enhancing
competitive advantage and to study the relationship between the green marketing
mix as an independent variable and competitive advantage as a dependent variable
in Afamia Pharmaceutical Industries Company in Hama.

To achieve the study objectives, the researchers designed a questionnaire that
included (26) research questions to collect primary data from the study sample by
distributing the questionnaire to a convenience sample of clients in pharmacies in
the Hama city, where the number of questionnaires that could be analyzed reached
80 questionnaires. In the light of that, the data was collected and analyzed and
hypotheses were tested using the Statistical Package for Social Sciences 22.0 SPSS,
and a number of results were reached, the most important of which are, It was found
that there is no significant role for green product, green promotion, green
distribution in enhancing the competitive advantage, in Afamia Pharmaceutical
Industries Company in Hama. It was found that green pricing has a significant role
in enhancing competitive advantage in Afamia Pharmaceutical Industries Company
in Hama.
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The Impact of Innovative Marketing on Achieving the Competitive Advantage
of the Egyptian Tourist Destination
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“Measuring Cleaner Production Costs and Their Role in Energy Renewal and
Achieving Competitive Advantage: A Theoretical Study”
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The reality of green human resource management practices in the main centers
of Egyptian commercial banks: An applied study
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1- J. Banyte, L. Brazioniene, and A. Gadeikiene (2010): "Expression of Green
Marketing Developing the Conception of Corporate Social Responsibility"
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2- S.Su and Y. Li (2024) "Exploring the Impact of the Green Marketing Mix on

Environmental Attitudes and Purchase Intentions: Moderating Role of
Environmental Knowledge in China's Emerging Markets"

Ajaall Janal) ) gall : efpdd) Ligy dutad) CaBlgall Ao juad¥) Gagedtl) mie il cildsia)

" omal) B ALEUY (3l B datd)
¢ pad¥) ey ¢ sV el & Al sV igedll moall slad 80 duds ) o
(oSlgiaall (6l sV el dg Adul claladY) e umdl) g sils ¢ a2l
e e Bkl Pl e S zeiall L) Cidiely L) A peall Janall 55l HLas) ae

159



A. A. Alkoja, S. Saffaf, Journal of Al-Wataniya Private University, 3(2) 2025, pp. 156-176

o Wladl 55 emd¥) gl el sualic of il cuelily L caall b Klgsua (334)
A 038 3% Al A jaall o i LeS V) ehydll A5 By cpSlgiaall Al cilalasy)
ol (pSlgtnall olis Cppuenil AlalSia yumdl Gged lnilfil i 85 pums Auball Cuals

Al ety Aiull dpaal) cilaiial)

3- T. N. Nguyen, A. Lobo, and S. Greenland (2016) Pro-environmental purchase
behaviour: The role of consumers' biospheric values.
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1 Residual 55.250 78 708
Total 55.589 79
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