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ABSTRACT

This study aimed to identify the role of green marketing mix in enhancing
competitive advantage and to study the relationship between the green marketing
mix as an independent variable and competitive advantage as a dependent variable
in Afamia Pharmaceutical Industries Company in Hama.

To achieve the study objectives, the researchers designed a questionnaire that
included (26) research questions to collect primary data from the study sample by
distributing the questionnaire to a convenience sample of clients in pharmacies in
the Hama city, where the number of questionnaires that could be analyzed reached
80 questionnaires. In the light of that, the data was collected and analyzed and
hypotheses were tested using the Statistical Package for Social Sciences 22.0 SPSS,
and a number of results were reached, the most important of which are, It was found
that there is no significant role for green product, green promotion, green
distribution in enhancing the competitive advantage, in Afamia Pharmaceutical
Industries Company in Hama. It was found that green pricing has a significant role
in enhancing competitive advantage in Afamia Pharmaceutical Industries Company
in Hama.
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The Impact of Innovative Marketing on Achieving the Competitive Advantage
of the Egyptian Tourist Destination
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“Measuring Cleaner Production Costs and Their Role in Energy Renewal and
Achieving Competitive Advantage: A Theoretical Study”

Apedlal) Syl gabats A8lal) st e ol Calal) L) CadlSs (uld 1) duhall ke o
Gl ZEY) CallSs s 5T say Candl Cade ae Alblgie Al il pall mil cale] il
oodlall Budl s e

(Hassanien et al., 2021) 4wl -3

The reality of green human resource management practices in the main centers
of Egyptian commercial banks: An applied study
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1- Banyte, Brazioniene, and Gadeikiene (2010): "Expression of Green Marketing
Developing the Conception of Corporate Social Responsibility"
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2- S.Su and Y. Li (2024) "Exploring the Impact of the Green Marketing Mix on

Environmental Attitudes and Purchase Intentions: Moderating Role of
Environmental Knowledge in China's Emerging Markets"
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3-Nguyen, T. N., Lobo, A., & Greenland, S. (2016) Pro-environmental purchase
behaviour: The role of consumers' biospheric values.
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iap i)y gl (dlsa S S el

Ll | gl laadl | sad | Gl | wlaa | G | e

Sady
EE 1.45633 2.8250 19 21 9 17 14 1
EE 1.28224 3.3375 6 19 16 20 19 2
E 1.34064 3.4875 7 18 6 27 22 3
EE 1.51109 3.2875 16 12 7 23 22 4
EE 1.69063 3.4500 22 3 5 15 34 5
EE 1.456186 3.2775 X3 siall A Jacgiall

Glasyl didaill il e 2l (Ghalll dlae) et jradll
Lagias yead) g X3 el e Ao gia Bilge A3 o cind) e o) claladl uis
(3.2775) 08 < s

(a3 ayjs) Jliwal) piial) i ieagl] pluasy) @illi X4 5(7) Ssasd)

sl

das iy Losh | (3ilsa gr B T

W | @lad | plead | s | s | e | s | e
Bady

e 1.36867 3.8875 8 6 13 13 40 1

e 0.9136 4.0250 0 3 23 23 31 2

e 1.53395 3.5375 17 18 13 32 0 3
ihagie 1.62258 3.4875 16 10 9 9 36 4
ihagie 1.72399 3.3000 22 7 12 3 36 5

idle 1.432558 3.6475 X4 psiall A<l haygiall

eyl dalaill il e 2l (lald) dlae] (e 2 jaadl
Javgias i) gl X4 il e ddle Aalge Aoy e i) die ahil clalad) i
(3.6475) 3 JS Sl

168



A. A. Alkoja, S, Saffaf, Journal of Al-Wataniya Private University, 3(2) 2025, pp. 156-176

(il Giual)) alil) iiad) Aind dudiagll Cfplasy) giliipl +(8) Jotad

sty

Gap | GbaWl | e | i s | X
B | g | el | Bt | e | sas | il "jf
o gia 1.42403 3.1500 12 17 20 9 22 1
o gia 1.30427 2.9125 13 20 20 15 12 2
o gia 1.35332 3.0625 15 10 25 15 15 3
o gia 1.34164 3.3500 9 13 21 15 22 4

e 1.25278 3.5125 6 10 25 15 24 5
daugia 1.24975 3.4125 6 13 21 25 12 6

e 1.585158 3.88 yl M@Sﬁ\kﬁaﬂd\

Shasy) didaill it e 3l olialdl dae) (e 2 jradl
Jacs iy ¢ (Aaelitl) Spaall) aalill il le Alle Adlge dayy e Gl Aue ahd clalad) s
(3.88) 53 IS lea

Gl cluad L) 5,13

:1aa V) alaag Jaseaal) Jaliy ¥ Jalea aladinly Gandl Ciluays Lo

i) Bl a3 3 undl) il (goina s as Y i AgY) dusdl) A @l

b WS (Ag¥) daeal) A pill jlasi¥ly Lol ) Jidas dais calS s

A L) Loyl i) fula geilii 2(9) il

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 078 .006 -.007- .84162

_=a¥l_guidla. Predictors: (Constant),

ANOVA®
Model Sum of Squares Df Mean Square F Sig.
Regression .339 1 .339 479 491°
1 Residual 55.250 78 .708
Total 55.589 79

duadlall salla. Dependent Variable:
J—i'A.A‘y\_G:\;\AMb. Predictors: (Constant),

Coefficients?
. . Standardized
Model Unstandardized Coefficients Cocfficients T Sig.
B | Std. Error Beta
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(Constant)

2.995

358

8.371

.000

adl_ il

.008

.012

.078

.692

491

Zuéll) spala. Dependent Variable:

22 aal SPSS zalill aladials Slas¥) datll w3l ¢ cfialdl sl (ya 1 jaeadl
alsiad (JsY) dae @l da @l HLEAY 7 3saill dadia @il Anova bl Jidat Jsas (ye ey
dad J55 LS ¢ (0.05) Lisinall (ggine e dugine 3 8 (0.479) Llldly Lsenall (F) daid
el 8 Alalall chsill (e (%0.6) s oSa 4t () ¢ (0.006) AL paail) Jalas
Jalsad 35my 25 Lag o dY) i) Sl uiall (8 @bl ) ¢ (dpedlal) shaall)aulal
Jsaall (e 035 LS ((0.078) ssiall 13g] iy Jalaa dasf iy Cam ¢ laneall 3 3355 o (Al
(0.491) ol ciliy Cum (Aacdlitl) Ball 0a5 & (goina 93 4l Gad il il of Galud)
Lilaa) A3 g3 490 sag ¥ (), Abad) dpca @l (i Ll UL (0.05) o ST Lassig
AUl Saall B i) miiall
Aol Sall ujas (A pad) el (gine 90 dag Y 1Al duc R Al _
sl LS Anlall Dol dpajdll jlaniVlg Lol V) Jilas dass cilS

Lilil) ducpdl) dudayidl] ylaa) Julad geilii :(10) Jgadl

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 3350 112 .101 79546
»aa¥) medlla. Predictors: (Constant),
ANOVA?
Model Sum of Squares Df Mean Square F Sig.
1 Regression 6.234 1 6.234 9.851 .002°
Residual 49.355 78 .633
Total 55.589 79
4udlillshalla. Dependent Variable:
=Yl yumaallb. Predictors: (Constant),
Coefficients®
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
(Constant) 1.824 458 3.984 .000
P e 401 128 335 3.139 002
daaélill_sialla. Dependent Variable:

22 laal SPSS malind) aladinly Alas¥) dalaill =3 e 2l clalidl slac) (et jaadl)
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Cialy s Bl Bal) Gt A gyine 9 4l Yl endll o) mlad) Jsasll e e
) ducapdl) Juii Wit il (0.05) disinall (s5ias Yo Dugina g 5ig(0.002) das
Al Baal) B palY) pamuill dpilias) AN g3 50 22 () cpunl) L (b i

By Al Bual) Gpas B iV gl (grine s dag Y AMGY dusdl) dudajdl) _
ol LS BN da i) Famill sy Bl ) st dagis il

LN Leydl) Ludaydl) jlanil fulad @eilii (1) Jgtal

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .130° .017 .004 .83707

)@531\_@ 15 silla. Predictors: (Constant),

ANOVA?
Model Sum of Squares Df Mean Square F Sig.
Regression 935 1 935 1.334 2520
1 Residual 54.654 78 .701
Total 55.589 79

4udlill_syalla. Dependent Variable:

a3Y)_qg5illb. Predictors: (Constant),

Coefficientsa
. . Standardized .
Model Unstandardized Coefficients Coefficients T Si
B Std. Error Beta &
(Constant) 3.664 384 9.530 0(())
1

L.k . 2
i) pll -.131- 114 -.130- -1.155- 52

4udlillshalla. Dependent Variable:

SPSS 22 zaliyll aladiuls Slas¥) ddatll w3 e 2l clialdl dlael (et jradl
G candlill Ball e 8 gyina 90 Al Gl sV gl o Gl doaall e i
3393 Y Al duadl) (aby Ji W UL (0.05) e ST a5 sig(0.252) dad iy

Aol Saall B juadY) g Al Auilas) AN 53 g0
2y Gpndlil Sl upes 3 umdY) wisll gine 90 aam Y rdall) dus @) duajdl
b WS Al daepdll daca il jlasi¥lg Bali¥) st dais il
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el dus ) ) Jfan olad gills 112) sand

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 138 .019 .006 .83614
a. Predictors: (Constant), )@s‘\.!\_@',):d\
ANOVA®
Model | Sum of Squares | Df | Mean Square | F | Sig.
Regression 1.057 1 1.057 1.512 223b
1 Residual 54.532 78 .699
Total 55.589 79
a. Dependent Variable: dadlall 3.l
b. Predictors: (Constant), )Aas‘\.!\_cg,ﬂ\
Coefficients®
Model Unstandardized Standardized T Sig.
Coefficients Coefficients
B | Std. Error Beta
1 | (Constant) 3.634 339 10.717 .000
Vsl -.110- .089 -.138- -1.230- 223
e
4udlillshalla. Dependent Variable:

22 yaa) SPSS galindl alatialy Slaa¥) sl 505 e 35Uy colinldl alael (50 1 jaadl
iy i cdadlil] Baal) Gy & (ggina 93 Al Gl i) @il OF Gl Jeaad) (e o
9% ot dam Y Al il by Wi L (0.05) e ST 2 sig (0.223) ded
Al Ball B pad¥) g gall Ayilas) Y

il duasdll o

Lol ¥) Jabat dass cal€ By Al Sl a3 (& sV Gagedl) el (gyina 4o s Y
ol LS sl Ao jil) Apajall lasi¥ly

rdesid ) uida il BLGY) Jula il :(13) sl

Correlations
sl g 3all FINEETIFR AT
Pearson Correlation 1 .072
Sl el Sig. (2-tailed) .528
N 80 80
Pearson Correlation .072 1
Al 5 el Sig. (2-tailed) .528
N 80 80
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i of WS YT aalill urially XS Jiaal) iiall (g A8all Jabip¥) daps Jilad (e ey
Lol G Adsen L) A s 3sas e Ju 135 ¢(0.072) (oo Lo Jeles

Legid ) eyl glanil Julad illi :(14) Jad

Model Summary

Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .0722 .005 -.008- .84203

Sasaill =i 3dla. Predictors: (Constant),

ANOVA?
Model l Sum of Squares | Df | Mean Square | F | Sig.
Regression .286 1 .286 403 .528P
1 Residual 55.303 78 709
Total 55.589 79

daaélill_sialla. Dependent Variable:
shsudll m3allb. Predictors: (Constant),

Coefficients®
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B | Std. Error Beta
. (Constant) 2.954 450 6.565 .000
(Sagaill_giall .028 .044 .072 635 528

daaélill_sialla. Dependent Variable: I
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& .14
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