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ABSTRACT

This study aimed to analyze the impact of brand country-of-origin image on brand
endorsement, and to examine the relationship between brand country -of-origin
image as an independent variable and brand endorsement as a dependent variable
among customers in the automotive sector in Syria.

To achieve the objectives ofthe study, a structured questionnaire consisting of (22)
items was developed to measure the study variables. The questionnaire was
distributed to a convenience sample of automotive sector customers in Syria. A
total of 400 valid responses were obtained and used as primary data for analysis.
The data were analyzed, and the hypotheses were tested using the Statistical
Package for the Social Sciences (SPSS v22), employing appropriate statistical
techniques. The resultsrevealed a statistically significant effect of brand country-
of-origin image and its dimensions (country level, product level, and product
characteristics) on enhancing brand endorsement among customers in the
automotive sector in Syria.

Based on these findings, the researchers provided a set of recommendations for
investors and managers in the automotive sector to enhance marketing strategies
related to brand country-of-origin image and its influence on consumer behavior.
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Effects of country-of-origin stereotypes on consumer responses to product-harm
crises.
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ANOVA®
Model Sum of Squares Df Mean Square F Sig.
Regression 136.046 1 136.046 22.660 .000°
1 Residual 2389.483 398 6.004
Total 2525.530 399

a. Dependent Variable: Y1

b. Predictors: (Constant), X1

Coefficients?
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
| (Constant) 10.398 1.011 10.283 .000
X1 .365 .077 232 4.760 .000

a. Dependent Variable: Y1
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ANOVA?®
Model Sum of Squares df Mean Square F Sig.
Regression 827.617 1 827.617 193.998 .000°
1 Residual 1697.913 398 4.266
Total 2525.530 399
a. Dependent Variable: Y1
b. Predictors: (Constant), X2
Coefficients®
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
| (Constant) 5.974 .669 8.933 .000
X2 735 .053 572 13.928 .000

a. Dependent Variable: Y1

22 ylaal SPSS zalinll alsialy Alas V) doball =5l e 2l (odalll slae] (e 1 aead)
el Akl sl b dlas] ANS 53 A Al gl (giee 2 o) ladl gl (e g
Al Lginal) (ggine dic digine g8 (0.05) e sial a9 5ig(0.000) dad iy Cam
A §gal Aulas) AN 9 e Al (f pal) L by L) Ludapd) (i Ll
Ay g b bl U edas (ol Aylatl Aadlad) s o D) (gina Mo Liial
A e Bl Al

Al il o midl pailad (gee o Lasdl A jpeal dibaa) ANS 53 F g ¥
Bacapdll iy BLapY) b dasi ol iy Auge (b chbal gl Sl sl Ayl
sl LS &) e il

LY Lyl Guudapdll Bl ol geilii +(8) Jgaad)

Correlations
X3 Y1
Pearson Correlation 1 570
X3 Sig. (2-tailed) .000
N 400 400
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Pearson Correlation 5707 1
Y1 Sig. (2-tailed) .000
N 400 400
**_Correlation is significant at the 0.01 level (2-tailed).

22 lual SPSS malipl) aliuls JSlas¥) dabal) il e 2l codialil) dae) (e 1 juadl
dad o LS YT bl jundly X3Jtued) el o Alall Blay¥) da) i3 (g ey

AU Laeydl) Ludapdl) lani] Julas geilii (9) g

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .570° 325 323 2.07003
a. Predictors: (Constant), X3
ANOVA®?
Model Sum of Squares df Mean Square F Sig.
Regression 820.098 1 820.098 191.388 .000°
Residual 1705.432 398 4.285
Total 2525.530 399
a. Dependent Variable: Y1
b. Predictors: (Constant), X3
Coefficients*
. . Standardized
Model Unstandardized Coefficients Cocfficients T Sig.
B Std. Error Beta
! (Constant) 6.444 .640 10.074 .000
X3 .706 .051 .570 13.834 .000

a. Dependent Variable: Y1

22 sl SPSS galipdl lstinly lan¥) dbail il e 5Ly «ofinldll Sael ot joumdl
Adkal s & Adlan] ANVs 53 1 Al i) pailad (e 2 o Gl Jssd) G g
Lgied) (s5ine Yo digina (48 (0.05) (o sral a5 5ig(0.000) dad iy Cam (ylail
Byl dilan) ANy & 5 sage ad ( paed) Luiah (iadyig Abd) Doapd) Julis Lih Jally

Aygu (b bl g U Sl (ol Aylath) Aadlall ali Ao Agad (ggina Ao Ladal al

i .13
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