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ABSTRACT

This study aimed to analyze the impact of brand country-of-origin image on brand
endorsement, and to examine the relationship between brand country-of-origin
image as an independent variable and brand endorsement as a dependent variable
among customers in the automotive sector in Syria.

To achieve the objectives of the study, a structured questionnaire consisting of (22)
items was developed to measure the study variables. The questionnaire was
distributed to a convenience sample of automotive sector customers in Syria. A
total of 400 valid responses were obtained and used as primary data for analysis.
The data were analyzed, and the hypotheses were tested using the Statistical
Package for the Social Sciences (SPSS v22), employing appropriate statistical
techniques. The results revealed a statistically significant effect of brand country-
of-origin image and its dimensions (country level, product level, and product
characteristics) on enhancing brand endorsement among customers in the
automotive sector in Syria.

Based on these findings, the researchers provided a set of recommendations for
investors and managers in the automotive sector to enhance marketing strategies
related to brand country-of-origin image and its influence on consumer behavior.
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Effects of country-of-origin stereotypes on consumer responses to product-harm
crises.
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**, Correlation is significant at the 0.01 level (2-tailed).
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22 jlaal SPSS zalipdl aladinly AlaaW) dalaill =i e 2l cofialill slae) et jaadll
dad ) WS YT aldll il X2 Jaieal) juaiall o 3830l Lol V) dan Jidad (e eaaly
omsiall G dsd L) Ao 23ns e Ju 15 ¢(0.572) b Bl alas

Ll Lue il Ladgpil) plini) Julad geilii +(7) Jgdal)

Model Summary
Model R R Square Adjusted R Std. Er.ror of the
Square Estimate
1 5728 328 326 2.06546
a. Predictors: (Constant), X2
ANOVA?®
Model Sum of Squares df Mean Square F Sig.
Regression 827.617 1 827.617 193.998 .000°
Residual 1697.913 398 4.266
Total 2525.530 399
a. Dependent Variable: Y1
b. Predictors: (Constant), X2
Coefficients®
Model Unstandardized Coefficients Sctizﬁgglgjg T Sig.
B Std. Error Beta
| (Constant) 5.974 .669 8.933 .000
X2 735 .053 572 13.928 .000
a. Dependent Variable: Y1

22 )aal SPSS zaliyll alasinly Slas¥) dilaill 23 e 32Uy opfialll dlae) (g0 2yl
lal) Akl il 3 ddlas] AV 50 T 4l i) (ggies 2 o @ld) Jsaall e o
s digindll (ggine dic digine g8 (0.05) e il a5 5ig(0.000) dad iy Cua
W gl Auilan) A g3 A sagn A5 (ol Lpmal) Luap by Abad) Aadajdl) S Lilh
A B bl p U odlas (gl Aulatl Adlad) 4yl e Algal) (ggina o Liial

L AENEY Lae jal) A Y

Adall 2l e il (ailiad (ggiee o Laiadl aly 5jpeal dglas) ANS 53 51 aag ¥
apill Jlasi¥ly Ll sy dais calS oy Ldnyee (8 bl g el oDlae sal Ayl
b LS A Lo i)

LU dueydl) dus il BLGY/ Julad geillii :(8) Jgadl

Correlations
X3 Y1
Pearson Correlation 1 570"
X3 Sig. (2-tailed) .000
N 400 400
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Pearson Correlation 570" 1
Y1 Sig. (2-tailed) .000
N 400 400
**_Correlation is significant at the 0.01 level (2-tailed).

22 jlaal SPSS malinll alasinly  Aleaa¥) dudaal) =8 e 2Ly ¢odialill dlae] (e 2 jadll
i o LS (Y1 ) i)y X3l uiall G 30 Lalip¥) dags dilad (e ey
Lol cp dugd L)) A dsas e Ju 1385 ¢(0.570) (o LoVl Jeles

UG L jil) Ludapll] ] Jula gilii :(9) Jgaad)

Model Summary
Model R R Square A(g;zzi R Std. Error of the Estimate
1 5702 .325 323 2.07003
a. Predictors: (Constant), X3
ANOVA?®
Model Sum of Squares df Mean Square F Sig.
Regression 820.098 1 820.098 191.388 .000°
Residual 1705.432 398 4.285
Total 2525.530 399
a. Dependent Variable: Y1
b. Predictors: (Constant), X3
Coefficients®
Model Unstandardized Coefficients Sctizgfaé?;:g T Sig.
B Std. Error Beta
] (Constant) 6.444 .640 10.074 .000
X3 .706 .051 .570 13.834 .000
a. Dependent Variable: Y1

22 aal SPSS zalipll alasialy SlasVl dubatll #3085 e 2Ly ¢l dlae) ot jread)
Alal) 2l 3 Adlan] ANV 55 Al Al il Gailiad (gsin e o bl Joaall e
Lgieall (s5ie die digine (g8 (0.05) e sreal 45 5ig(0.000) dad iy Cus (dlail)
Bygual duilaan) A¥s g3 i a4l (gl - ptal) Duap iy Al dadajdl) (i Lilh Jull

Agu b bl pUsb edlas (gl Aulatll Adlal) ayli e Agal) (ggimna Ao Laial) o

ai 13
Al i) ) ¢ gialdl Jaass Caadl il las) by clual Aubll JUS (e
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& s (gl ddlian) s 53 A1 3gag s 1 A6V duedl dumpdl) Hlas) e sl -]
Apse 8 Shlud) g Ul Dlae (520 Llatll Adkal) s

b i) (gsiuaal Atlian] Ao 53 T agag i tAB Aol Al L) e 2l -2
s 8 bl g Ul Dlae (520 Llatll Akl s

pailiad (gl dlan] A2 53 A asag o AN Al dpcadll Slad) e sl 3
s b hlud) g Ul oDlae (52l dlatll Aadkall anls b i)

Sluagill .14

G Sk bl delia GlHE Geialll a1 JY) Lejil) Lyl il e 2l -1
L (Lanstoi€al) dnbily of clolall 8 ot s Jie) Liall ol &3l€a ) o dumag ) cDlaal)
YL aas Lasdl ol el Jla 8 Lals ciplail) Aadball Jaael) il e jilia 5T (e @ll
GO Go Lokt a0 ) driaall GGEN s of Lady coblondl giess Jlae
paiall La)lSuly Anlatl) Lgaadlas Jsall (ggia o 5l piadd) alil) (ui (8 CalS elgun g Abilaall
Wginanss duclivall Wgiagas Ay yee Liie Glaly HLaal Wyses b ihbadl Slad gialil cmsy LS
chlall delia Jlas (b Baaiall

sgall Jabeds o) hlaall delia 3558 (ginll) pm gy A0 dae il duajill il e 2Ly -2
Loxtinal) Linslgi€allg Apalladl julaall e 2SEI (DS (g cLind) aly Aagiyal) i) s35a e
A% ALK A5A) lgle clias ddey Hlea ) cilalgd aai IS Liiall Al 3

o SAlL ahbudl delia Gl$HE Geiald)l g (AR due @l duiajdll ils e 2l -3
Jenlly asacailly 5Ll la¥ly Llnal) o cLiiall aly 5y50ms 5pilae Adagyall iall ailad
Lo cllgiuaal il e Loy caiag peadaly < LdleY) wlaall (8 Gailaddl o2a L) e
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