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ABSTRACT

This study aimed to identify the role of post-sale services in influencing the
purchase decision and to examine the relationship between post-sale services as an
independent variable and the purchase decision as a dependent variable among
solar panel customers in Hama Governorate.

The study yielded several key findings, demonstrating a significant and influential
role in several post-sale services on the purchase decisions of alternative energy
company customers in Hama city.

Based on hypothesis testing, it was found that warranty services, maintenance
services, spare parts provision services, and call center services all have a positive
and noticeable effect on the purchase decision.

In light of these results, the researchers provided a set of recommendations aimed
at leveraging the role of post-sale services in the purchase decision.
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Ssinn vie dgina g Sl (0.05) e sial a5 sig (0.000) dad cilis Cum ¢ colan
ALl dpcajdl) Jallig atnl) dpdajd (b L dginal)
Al A dl) daca i)
colen dine (8 Al 38U Ay eDlaad LAl LA 3 Abuall cilardl (gsina 550 2as Y
Pl WS Al dae jdll A jdll lasi¥lg Lol )V Judas das culS S8

Ll La il dudpdll LY/ Julad @il :(4) g2

Correlations

‘ x2 ‘ yl
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Pearson Correlation 1 673%*
x2 Sig. (2-tailed) 0
N 300 300
Pearson Correlation .673%* 1
yl Sig. (2-tailed) 0
N 300 300

**_ Correlation is significant at the 0.01 level (2-tailed).

22 jlaal SPSS zalipall alaaiul clibal) st e 3l ecpfialill lael (e 1 jradll
dad o) WS YT aall juiially X2 Jaieal) patiall (o d83all Jals W) dapn Jilat (e el

Ll dus i) Lucgpdl) fanil fulad geilii +(5) Jatad

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .673a 0.453 0.451 3.44153
a. Predictors: (Constant), x2
ANOVAa
Model ssgfzrzg Df Mean Square F Sig.
Regression | 2920.95 1 2920.945 246.62 .000b
1 Residual 3529.55 298 11.844
Total 6450.49 299
a. Dependent Variable: y1
b. Predictors: (Constant), x2
Coefficientsa
Model Unstandardized Coefficients Sctglel(figf;?;iig T Sig.
B Std. Error Beta
| (Constant) 9.737 1.206 8.071 0
x2 1.145 0.073 0.673 15.704 0
a. Dependent Variable: y1

22 ylaal SPSS zalin aladialy cllad) dalas e 3l codinlill slael (g  jaeadl)
ol 40BN dae 2l ducaydll HLEAY = dgaill diadla il Anova cplall Julad Jeas (e al
dad J35 WS ¢ (0.05) diginall (ggine 2ie digina o8 (246.616)aalllly gl (F) Lol
sl b Alalad) il e (%45.3) s oS 4 e ¢ (0.453) ALyl Jales
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Jalsad 3sns (25 Log o(md) deple lens) Jiead) el & bl ) ¢ (Shal L) el
Jaall e 0 LS ¢(0.673) Laiiall 13g) iy Jalae Lad cidly s claneal) b 3355 o1 (A
e 8 Abad) B A58 Dlaad Shall Ll e dlall iloadd (sina o0 2ag 4dl Gl
by Ll s (0.05) dosinall (s5ise Yo Dosina a5 5ig(0.000) e iy Cum colan
ALl duz @l Qg aaed) dua b

A das Al A i)

& Al A8l 3,5 Dleal Jhall JLAl e bl skl ydg cleadd (goina 550 g Y
sl LS ) due il dacadll jlani¥)y Lol V1 (et s S g colen Al

LY La sl duads il BLGY) Julad geilii :(6) Jgiad)

Correlations
x3 yl
Pearson Correlation 1 .661™
x3 Sig. (2-tailed) 0
N 300 300
Pearson Correlation 661" 1
yl Sig. (2-tailed) 0
N 300 300
**_ Correlation is significant at the 0.01 level (2-tailed).

22 laal SPSS zalin alasiul clilall dalas e 2l (dialll dlae) (e 1 jadll
dad o WS YT 2l purially X3 ed) puriall (s A8kall L) daps dalad (ge ey
opatall G dagd bls)l Ay dgag e Ju 1385 ¢(0.661) oo LLiV) dalas

LY due )il dudajil) ylaad] Julad geillii :(7) Jgadl

Model Summary
Model R R Square Adjusted R Std. Error of the Estimate
Square
1 .6612 0.436 0.434 3.49316
a. Predictors: (Constant), x3
ANOVA®
Sum of .
Model df Mean Square F Sig.
Squares
Regression 2814.24 1 2814.243 230.63 .000®
1 Residual 3636.25 298 12.202
Total 6450.49 299

a. Dependent Variable: y1

b. Predictors: (Constant), x3
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Coefficients?®
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta
(Constant) 9.898 1.236 8.006 0
x3 1.092 0.072 0.661 15.187 0

a. Dependent Variable: y1

22 sl SPSS galiys alasinly calilal) st e 2l copdinldl dlae) gpa  jreadl)

ol A1) dae jill dnajdl) HLEAY #3gaill dadla ili Anova bl dalas Joas (e ey
Lo J0 WS ¢ (0.05) Lginall (g5l dic dagina a9 (230.63)Aalllly Ligenall (F) Lol
el G Alalall sl e (%43.6) s (Sa 45l (gl ¢ (0.436) Al aasill Jalas
Jalsal 350 25 Las o(gad) dnle lond) Jiesd) paid) 3 bl ) ¢ (Shall )l
Jsaall e 0 L ¢(0.661) Ll 13g) iy Jalae Lad cialy G claneal) b 3355 o1 (A
bl a8Ual) A5 $Slaal Shall Jhall o Ll gl 5858 cilasl (gyina 50 3ag 4l (Bl
Sl (0.05) Lisinall (g5ine vie digina a9 5ig(0.000) dad il Cus coles Ara
Alal) Bl ey panl Bncap (i Ui

ragl) Lo dl) daca il

Aipde G Abad) 28U 455 Slead S WA e Jua¥) e cilend (gsine 50 2ag Y
b LS ) Ao jal) dpcmjall Hlaniylg b V) Jalat daiis <l My colea

) e pdl) Ll LY s geils (8)

Correlations
x4 yl
Pearson Correlation 1 .698**
x4 Sig. (2-tailed) 0
N 300 300
Pearson Correlation .698** 1
yl Sig. (2-tailed) 0
N 300 300
**_ Correlation is significant at the 0.01 level (2-tailed).

22 laal SPSS zalin alasiul il dalas e 2l (odialll dlae) (e 1 jadll
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Lad o LS Y1 ol unally X4d@ied) el (A8l Ll V) daps (alad (e sl

el dusl) ) s JolaT gils 1(9) gl

Model Summary
Mo R R Square Adjusted R Std. Error of the Estimate
del Square
1 .698a 0.487 0.486 3.33123
a. Predictors: (Constant), x4
ANOVAa
Model Sum of df Mean Square F Sig
Squares

Regre 3143.56 1 3143.556 283.28 .000b

ssion
I | Resid 3306.94 298 11.097

ual
Total 6450.49 299
a. Dependent Variable: y1
b. Predictors: (Constant), x4
Coefficientsa
. . Standardized
Model Unstandardized Coefficients Coefficients T Sig.
B Std. Error Beta

(Const 8.874 1.177 7.537 0

1 ant)
x4 1.182 0.07 0.698 16.831 0
a. Dependent Variable: y1

22 sl SPSS galiyg alasinly calilal) Jas e 6y (opialdl dlae) (e jieadl)
ol danhll doe 2l dpajdl) HLEAY = 3gaill Aadla il Anova (plil) dlad Jgas (e gy
dad J5 WS ¢ (0.05) Lisinall (s5ie die Ligina a9 (283.277)axIl5 digendll (F) dadl
ol b Alalall sl e (%48.7) G Sa 45 (gl ¢ (0.487) Al sasll Jales
Jalsad 3sns 25 Log o(mad) deple lens) Jiead) il 8 sl L) ¢ (Shall hall) el
Jsaall (e ¢t LS (0.661) Laiall 13¢) bisy Jalae da Cialy G ¢ lanall 8 3355 o (a1
Aad) a8l A$5a eDleal Shal) LAl e Jlat¥) 3 el (grina )50 g 4l Gilud)
Slbs (0.05) digieall (s5iue Yo digina g 5ig(0.000) dad iy dus coles A
ALl Az @) Qg panll duzah by Ll

)] duda )

e & ALl ALl GlS8 Slaal SN LA e il aale Gleadd (goine 90 250 Y
fob LS dalal) duejill A jall JlaaiVlg b V) Jabat daiis <l Ay Lolea
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Lol Luiadll BL)Y) ol il +(10) Jgal

Correlations
x1 yl
Pearson Correlation 1 T48%*
x1 Sig. (2-tailed) 0
N 300 300
Pearson Correlation 748%* 1
yl Sig. (2-tailed) 0
N 300 300

**_Correlation is significant at the 0.01 level (2-tailed).

22 J)aal SPSS malin aladiul i) dulss Je 2l eodialill lael (a1 jaadll
Lo o LS Y1 il uinally XSl el (A8l Ll V) Gy (alad (e el

Legid ) duidapdl) glanil Julat qilli (1) S

Model Summary

Model R R Square Adjusted R Std. Error of the Estimate
Square
1 7482 0.56 0.559 3.08571
a. Predictors: (Constant), x1
ANOVA?®
Sum of .
Model Df Mean Square F Sig.
Squares
Regression 3613.06 1 3613.058 379.46 .000°
1 Residual 2837.44 298 9.522
Total 6450.49 299
a. Dependent Variable: yl1
b. Predictors: (Constant), x1
Coefficients®
Unstandardized Standardized
Model Coefficients Coefficients T Sig.
B Std. Error Beta
) (Constant) 4.751 1.228 3.868 0
x1 0.445 0.023 0.748 19.48 0

a. Dependent Variable: y1

22 Jaal SPSS zalin ahasiuly bl ddas e 2l il Sl (e jaadl
Aagal o) dhyl) dpajdll HLEAY 7 3gaill Andla il Anova (il dalad Jeas (e el
Jalae dad Jus LS ¢ (005.) daginal) (g5iune 2ic dugina ;a9 (379.459) dalllly dugunall(F)
DAl sl & Alalall clusill (e (%56.0) i oSa 4 (gl ¢ (0.560) ZalLdl spaal)
A @Al Jalsal 35m (a5 Ly ¢(adl anle lend) Sl uxial) 3 @bl ) (S
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Gl Jsaall (e a5 WS ¢(0.748) el 13gd by Jalas Lo ciady Can (luaal) 3 235
dire b Abal) 38U A8 Slead Jhall DA e all sale cileddl (ggina 90 aag 43
oabyi Ll Ly (0.05) duginall (ssies die Ligine 85 5ig(0.000) dad iy G colan

Abal) dadajil) Jaig pand) duda b

g .15
) & ) Ogiald) Geasi Gl il i las) il cdgilaal duhall DA e

DA e lacall cilesal (ssina )53 dgng Ci 1 oY) Auesill Aol jlaa) e sl ]
sles e & Abail) A8l 3555 laal )

DL e bl clesdl (gpina g dsag Oad RSB duc il Al i) e 2l
coles dte 8 dball A8l A$H8 dlaad S

o sl gl s ladal (gsina )33 dgng (i PAEN Lol dpmydll Slasl e 2U3
colea Aiae b Abad) 28U 4K, eDlaad ShAN )

e Jla) 55e cilasdl (gpina 93 39y G Al ducydl) Lyl Jlad) e 2l d
coles diae b Abad) A8 A8 eDleal JDaD) )R

albuagd) .16

Gl g Alad) B3 Aalig cBaasiall A8l g Usd 8 Alalad) S8 (giald) sy

Gataily ¢l g Aaliiss e eliny Lanalidll Shaall 3ujad Cargr al) ey Lo daddd Alled

Al luagilly alEN) - el

Glileca igis aiiall g Hae jelad o Gl e angrdlald Glads Clubiw aadi o
eliy ) Al oda Caagh o) ligKally clyladly #1591 e Ja¥1 Al dlls
(Dl ol aey Las cellgioad) olialal 523 ARL)

b Dal LLSY) Ll add e IS (g5aa s 2 dbal) JLal) adid Ag Glada e
oo Alaill Cag 5 (e g DYy diluall clilee 5eliSs de o Gl Caiay LaaaY)
Al ddlial e a0y daeall Loay 3en M) ) cJaall

ool wail Jage 6 (31 Jaeats gl tAaIuY) fupuy paedia B aed Gub uoali o
oo delaill Citlgd) e o Alase by e ol acdll 13 058 O e el 8
Al 5aga aa b Lawls Slale Blaial) Aoy e 5ol iy JUacY)
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