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Smart Business Revolution: Artificial Intelligence as a Strategic Tool for

Startups
OuialUal) afas )
il A agd Gilal) 3 gad ol
SRSl ) )
Azall Jiaa daaa
saliiaal)
dadyl) )8l (e AW AN aes b elilal] IS i) el e duhall S5
o)
Aol ) Asatilly L gl i1 Jasyg Aanpal) oS Llacs - 3ai yaglat sy ol Aoaay) —

el labaaadl dpngig AEUH SN Al jat dolenll ApaaY) -

Oy Aad) Loailiad hhE A QN aed cdbadall 5ol (peat shaalad) cilakal) —
cedlaall & yas

(Bragadlly Suaill) ABATy o(Ullly hlgall Gl A o(dndipe allS) Llle tebaail) -
Agaall Aad) Gbasd e Al cleaally caledll el daiall & gajd igysd) Gl -
el 5yaas sl

z 3l dsaal yus QLS e Bgndll alisy U CISHE (Ko eliba) ISH) gl -

Sl Al



pskall ALE Al Jola slael (Jleel @licala ki (dpibay daniliivd gy tluagil) -
udall Giaallg alail) 30
Abstract

The study highlights the strategic role of Artificial Intelligence (Al) in

empowering startups within the global digital revolution.

- Theoretical importance: Developing contextual models for Arab literature and

linking technology with economic development.

- Practical importance: Enhancing startup competitiveness and guiding national

policies.

- Core applications: Operational efficiency, innovation and product

development, strategic decision-making, and customer experience improvement.

- Challenges: Financial (high costs), technical (lack of skills and data), and

ethical (bias and privacy).

- Syrian context: Opportunities in healthcare, agriculture, education, and

financial services, with challenges in infrastructure, funding, and brain drain.

- Findings: Al empowers startups, reduces the gap with large firms, and

emphasizes hybrid models and partnerships.

- Recommendations: Establish a national digital strategy, create tech incubators,

adopt scalable simple solutions, and strengthen education and applied research.
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